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The Central Community College Foundation and its consultant Tom Paulson Consulting (TPC) conducted a feasibility study during the period of May 6 - May 10 to
seek the counsel of business, industry and community leaders on whether Central Community College should launch a major gifts campaign for Columbus and the
surrounding area, and, if so, which initiatives would best serve the needs of the region. TPC conducted 60 interviews for the study. There were also 87 individuals who
participated in a community summit.
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Executive Summary

Economic and Workforce Challenges
Three major economic and workforce concerns in the ;

community were identifed: Columbus, with the following three items emerging as most l(

h Signifcant workforce shortage within the Columbus important:
region. Lack of affordable housing further exasperates this
challenge.
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Findings of the FeaS|b|I|ty Study
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The study found a signifcant
majority of participants believe
Central Community College is
worthy of support:
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93% of respondents are very
familiar or familiar with CCC.
89% of respondents are
favorable toward the CCC
Board of Governors.

79% of respondents are
favorable toward the CCC
Foundation Board of
Directors.

84% of respondents are
favorable toward the
administration, staff and
faculty at CCC-Columbus.
94% of respondents are
favorable toward the
proposed major gifts
campaign.

97% of respondents are
favorable toward establishing
a $500,000 endowment for
student scholarship support
and future technology
upgrades.

90% of respondents were
favorable toward conducting
a capital campaign.

77% believe the college will
reach or exceed the $3.5M
campaign goal.

85% believe the proposed
campaign schedule is well-
advised.

95% of respondents
indicated they or their
company would be willing to
make a fnancial contribution
to the campaign.

The study identifed the following areas of improvement for
CCC-Columbus:










